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Galfer brand launch in southern and eastern Europe: Marketing campaign opens up possibilities for specialized trade and spare-parts business
· Major marketing campaign assists trade in GALFER launch
· New GALFER brand offers added value for workshops and dealers

Frankfurt, 27 January 2014. With the launch of the GALFER brand in southern and eastern Europe, Continental is providing a new range of products for the specialized trade and workshops. The brand offers a varied portfolio of brake-related products which brings technological precision and economic know-how to a common denominator. In support of the market rollout, brake specialist Continental is also launching a comprehensive sales initiative. GALFER designs its products specifically for its customers – from the initial development concept to the design of the product packaging. 
Continental’s sales initiative is intended to position the new brand appropriately with the specialized trade and communicate its advantages. Among other things, the initiative includes an extensive advertising campaign in various print and online media. At the same time, dealers and workshops will be provided with effective advertising material to assist in the sales argumentation and marketing of GALFER products. GALFER partners benefit in two ways in this regard. On the one hand, this will enable them to increase turnover in the brake business. On the other, attractive premiums beckon for the sale of GALFER products. “With this initiative, we are offering our partners a special incentive to sell new brands. The market launch will be accompanied by a major campaign. As well as the POS material already mentioned, we will also be actively undertaking online marketing,” says Peter Wagner, Sales Director, Independent Aftermarket at Continental. “Workshops will now no longer have to choose between performance and profitability, as the new GALFER brake products combine both characteristics in the best possible way,” says Wagner. As a result of intensive collaboration with the customer, brakes and brake accessories designed in accordance with the proven Continental standard meet the market requirements one hundred percent. 
The sales initiative will commence with the GALFER market launch in February 2014. Dealers and workshops who wish to participate in the GALFER initiative will receive the attractive GALFER decorative pack free of charge. Among other things, it includes posters, ceiling banners, counter mats and stand-up counter displays as well as flyers and steering wheel/mirror pendants to actively attract the driver’s attention. 
With provisional sales of around €33.3 billion in 2013, Continental is among the leading automotive suppliers worldwide. As a supplier of brake systems, systems and components for powertrains and chassis, instrumentation, infotainment solutions, vehicle electronics, tires, and technical elastomers, Continental contributes to enhanced driving safety and global climate protection. Continental is also an expert partner in networked automobile communication. Continental currently has more than 177,000 employees in 46 countries.

The Automotive Group with its three divisions Chassis & Safety (sales of approximately €6.5 billion in 2011, 33,000 employees), Powertrain (sales of approximately €5.8 billion in 2011, 31,000 employees) and Interior (sales of approximately €6.1 billion in 2011, 32,000 employees) achieved sales of approximately €18.5 billion in 2011. The Automotive Group is present in more than 170 locations worldwide. As a partner of the automotive and commercial vehicle industry, it develops and produces innovative products and systems for a modern automotive future, in which cars provide individual mobility and driving pleasure consistent with driving safety, environmental responsibility and cost-efficiency. 
Within the Continental Interior Division the Commercial Vehicles & Aftermarket Business Unit accommodates the specific requirements of the commercial vehicle, special vehicle and aftermarket sector. A global network of sales and service companies ensures proximity to local customers. Covering the product brands Continental, VDO, ATE and Barum the Business Unit offers electronic products, systems and services for commercial and special vehicles, a broad selection of products for specialized workshops and spare parts for the Independent Aftermarket and the Original Equipment Services after end of series production of the vehicle manufacturer.
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