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New brake brand GALFER offers customized brake products for the independent aftermarket
· The GALFER brand combines high quality with maximum economy
· Brake products meet exact market requirements
· The GALFER brand ensures customer competitiveness with interesting cost advantages 

Frankfurt am Main, 27 January 2014. Custom-made for the requirements of the aftermarket – that is braking technology from GALFER. Under the roof of Continental, one of the world’s leading automobile suppliers, the traditional brand’s versatile brake disc and brake pad portfolio is now opening up completely new markets. Spare parts bring high quality and economy into perfect harmony – with sympathy and understanding for dealers’ and workshops’ requirements. “With GALFER products, Continental is providing exactly what the market needs – nothing more and nothing less,” says Peter Wagner, Sales Director, Independent Aftermarket at Continental.
Like every Continental product, GALFER brake pads, brake discs and accessories impress with the highest technical quality. Starting with the selection of high-quality materials and precision machining to sophisticated logistics combined with unparalleled economy – the products more than fulfill their promise. “GALFER products are the realists in the Continental family. With this range, we concentrate consistently on the essentials and thus ensure our customers have continued success,” explains Wagner. 
GALFER designs its products specifically for its customers – from the initial development concept to the design of the product packaging. The company identifies with the working environment and requirements of the workshops to a corresponding degree. It adapts quickly and effectively to market fluctuations. As a result of this well-founded expertise and interesting cost advantages, Continental ensures the customers’ ongoing competitiveness. This is made possible by a noteworthy proximity to workshops and dealers involved in the independent aftermarket. “We know our customers and their objectives – and with GALFER products we offer our customers exactly what they need. This is what we call the ‘perfect fit’ brand concept,” says Wagner. 

“We know from a survey of dealers and workshops that there is no trust without experience. However, this is no problem with GALFER products,” comments Wagner. This is becauseGALFER products are also based on the internationally successful automobile supplier’s OE development expertise of Continental and well-established IAM expertise. In the past, GALFER has made its mark as an impressive OEM brand. In-depth knowledge of the industry and of the technology is a logical consequence of this wealth of experience. 
With provisional sales of around €33.3 billion in 2013, Continental is among the leading automotive suppliers worldwide. As a supplier of brake systems, systems and components for powertrains and chassis, instrumentation, infotainment solutions, vehicle electronics, tires, and technical elastomers, Continental contributes to enhanced driving safety and global climate protection. Continental is also an expert partner in networked automobile communication. Continental currently has more than 177,000 employees in 46 countries.

The Automotive Group with its three divisions Chassis & Safety (sales of approximately €6.5 billion in 2011, 33,000 employees), Powertrain (sales of approximately €5.8 billion in 2011, 31,000 employees) and Interior (sales of approximately €6.1 billion in 2011, 32,000 employees) achieved sales of approximately €18.5 billion in 2011. The Automotive Group is present in more than 170 locations worldwide. As a partner of the automotive and commercial vehicle industry, it develops and produces innovative products and systems for a modern automotive future, in which cars provide individual mobility and driving pleasure consistent with driving safety, environmental responsibility and cost-efficiency. 
Within the Continental Interior Division the Commercial Vehicles & Aftermarket Business Unit accommodates the specific requirements of the commercial vehicle, special vehicle and aftermarket sector. A global network of sales and service companies ensures proximity to local customers. Covering the product brands Continental, VDO, ATE and Barum the Business Unit offers electronic products, systems and services for commercial and special vehicles, a broad selection of products for specialized workshops and spare parts for the Independent Aftermarket and the Original Equipment Services after end of series production of the vehicle manufacturer.
Contact for journalists:
 (
- 
2
 -
)[image: ]

Eva Appold 
[bookmark: _GoBack]Head of External Communication
Commercial Vehicles & Aftermarket
Continental
Division Interior
Guerickestraße 7 
60488 Frankfurt
Telefon: +49 69 7603-2022
Fax: +49 69 7603-88-2022
E-Mail: eva.appold@continental-corporation.com












Mediendatenbank im Internet: www.mediacenter.continental-corporation.com[]

image2.png
(ontinental %




image1.jpeg




